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COURSE DESCRIPTION 

 

The connections between sources and newsmakers. Off-the-

record statements. Public and private interests in journalism. 

Censorship and self-censorship. Truth clauses and journalism. 

Journalism, invasion of privacy. News and pseudo-events. The 

representation of minorities in the press.

 

LEARNING OBJECTIVES 
 

By the end of the semester, students will be able to: 

1. Reflect on situations and dilemmas journalists regularly face, such as conflicts of interest. 

2. Understand how ethics and technical aspects of the profession are complementary. 

 

CLASSROOM METHODOLOGY PROCEDURES 

 

Each week, students will be expected to:  

1. Attend the lectures (Media and Law professionals will be invited). 

2. Read mandatory texts. 

3. Participate in the discussion in all class sections. 

4. Complete and submit all assignments by due dates. 

5. At the semester's end, the students' groups must present a seminar. 

 

 

COURSE SCHEDULE 

 

Unit 1 – Introduction 

- Communication and Ethics: The Principles. 

- Journalism ethics as a business strategy. 

- Ethics and journalistic skills. 

 

Unit 2 – Ethics and Journalism: Case studies 

- Censorship and self-censorship. 

- Stereotypes and the media. 

- Ethics and content manipulation. 
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Unit 3 – Additional issues 

- The importance and limitations of ethics codes.  

- Ethics and the digital media: problems and opportunities to Journalism. 

- New trends in media regulation.  

 

 

GRADING 

 

Evaluation of students enrolled in this course follows the criteria stated below: 

- Midterm Exam: 50% of the final grade. 

- Comments on mandatory readings: 20% of the final grade. 

- Take-Home Exercise: 10% of the final grade. 

- Group seminars: 20% of the final grade. 
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