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COURSE DESCRIPTION 

 

The origins of the idea of the Public Sphere. Media effects, 

mediatization, and the contemporary literature in Political 

Communication. The informational environment. Empirical 

studies on public opinion.

 

COURSE OVERVIEW 
 

This course provides an updated overview of the main theories and phenomena in Political Communication. 

The reading materials selected for each meeting discuss key issues in our expertise, such as Media systems, 

the Political Economy of Communication, The “Americanization” of politics, Political marketing and political 

advertising, Media and electoral behavior, Political Journalism, and Digital Democracy. Our classes also 

address the main methodological pitfalls in Political Communication research. 

 

COURSE SCHEDULE 

 

Unit 1 – Media Systems  

Unit 2 – The Political Economy of Communication. 

Unit 3 – Political Communication, Political Behavior, and the Elections. 

Unit 4 – Political Journalism and Media Effects. 

Unit 5 – Digital Democracy. 

 

GRADING 

 

Evaluation of students enrolled in this course follows the criteria stated below: 

- Presentation of seminars: 20% of the final grade. 

- Comments on the mandatory readings: 40% of the final grade. 

- Final essay/article: 40% of the final grade. 
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