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LEARNING OBJECTIVES

By the end of the semester, students will be able to:

1. Acknowledge Political Communication processes in democratic societies.
2. Understand how the media behave as political actors.
3. Reflect on the influence of the media coverage on the audiences.

CLASSROOM METHODOLOGY PROCEDURES

Each week, students will be expected to:

Attend the lectures.

Read mandatory texts.

Participate in the discussion in all class sections.
Complete and submit all assignments by due dates.
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COURSE SCHEDULE

Unit 1 - Political Communication: An Overview

- Historical foundations.

- The idea of the Public Sphere.

- Mass communication and changes in the political field.

- Media systems.

Unit 2 — Specific issues
- Political journalism.
- Politics and public image.

- Elections and mass communication.
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Unit 3 — Empirical cases
- Media as a civic forum.
- Visibility.

- Accountability.

- Participation and mobilization.

GRADING

Evaluation of students enrolled in this course follows the criteria stated below:
- Comments on mandatory readings: 20% of the final grade.

- Take-Home Exercises: 30% of the final grade.

- Midterm Exam: 30% of the final grade.

- Seminar presentation: 20% of the final grade.
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