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COURSE DESCRIPTION 

 

Press office: Definitions. The relationship between Journalism 

and the Press Office activity. Practices in Press Office.

 

 

LEARNING OBJECTIVES 
 

By the end of the semester, students will be able to: 

1. Acknowledge the leading practices concerning the Press Office area. 

2. Understand the routines of Press Office activities. 

 

 

CLASSROOM METHODOLOGY PROCEDURES 

 

Each week, students will be expected to:  

1. Attend the lectures. 

2. Read mandatory texts. 

3. Participate in all class sections. 

4. Engage in the practical exercises. 

5. Attend the meetings in class with Press Office professionals. 

6. Complete and submit all assignments by due dates. 

 

 

COURSE SCHEDULE 

 

Unit 1 – Press office: Definitions.  

Unit 2 – The relationship between Journalism and the Press Office activity.  

Unit 3 – Public Image and Public Opinion.  

Unit 4 – Practice in Press Office. 
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GRADING 

 

Evaluation of students enrolled in this course follows the criteria stated below: 

- Midterm Exam: 40% of the final grade. 

- Group work: 50% of the final grade. 

- Participation, punctuality, and attendance: 10% of the final grade. 
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