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COURSE OVERVIEW

This course discusses the following questions: How do political actors use the media to influence citizens'
behavior? How do the press, the radio, the TV, and the digital communication tools transform how public
image is built? How do the different media settings (e.g., legislation and communication policies) interact
with political behavior? To what extent does sociability affect the political usage of communication?

LEARNING OBJECTIVES

By the end of the semester, students will be able to:

1. Comprehend the relationship between Mass Communication and Political Behavior considering
theoretical and empirical perspectives.

2. Examine the strategies used by actors from political and media fields to influence citizens' behavior.

3. Reflect on how the characteristics of the Brazilian media landscape intersect with political behavior.

CLASSROOM METHODOLOGY PROCEDURES

Each week, students will be expected to:

1. Attend the lectures.

2. Read mandatory texts.

3. Participate in the discussion in all class sections.

4. Complete and submit all assignments by due dates.

COURSE SCHEDULE

Unit 1 — Media, Political Behavior, and Public Opinion: Main concepts.
Unit 2 - Communication Theory and Political Behavior.
Unit 3 — Transformations of Political Behavior as a result of the media influence.

Unit 4 — Recent trends in Communication and Political Behavior studies.
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GRADING

Evaluation of students enrolled in this course follows the criteria stated below:
- Midterm Exam: 40% of the final grade.

- Final Exam: 40% of the final grade.

- Take-Home Exercise: 20% of the final grade.
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